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What is this document?

This is your official welcome booklet. Inside you will find:

1. Official on-boarding process we use for you and your team.

2. Our official colors and branding. What you see in this booklet
are the approved logos by the Tigers and Rawlings. When
representing the brand you must use these colors and logos.

3. Official uniforms that must be worn and how we identify official
uniforms.

4. Expectations when representing the brand.

5. Quick introduction to our website and online resources
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FIERCE TIGER HEAD
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Logo Variations

These are the variations of logos that identify as the Rawlings
Tigers including the Fierce Tiger head.

FIERCE TIGER HEAD PRIMARY SECONDARY
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Submit offical team application

Sign coach’s agreement

Complete background check
Complete concussion training
Sumbit your non-refundable deposit

Phase 1

Coach Registration

You must complete all Phase 1 steps before moving to Phase 2

Phase 2

Player Registration

e Expected roster submitted on rawlingstigers.com in your VIP
* Players register and pay annual player membership

You must have 10 players officially registered before moving into
phase 3.
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Phase 3
Official Tiger Team

e Deposit is reimbursed

e Team management functions are opened

¢ Insurance certificate is available and posted to the VIP
e Uniform process begins
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Tigers use a specifc color orange for both web and print. Please reference below
to these colors when you are creating digital and traditional branding.

Color Using

FOR WEB USE FOR WEB USE
R: 245 G: 132 B: 38 R: 000 G: 132 B: 188
FOR PRINTING USE FOR PRINTING USE
C: 00 M: 59 Y: 96 K: 00 C: 00 M: 00 Y: 00 K: 100
PANTONE: 165 U PROCESS BLACK C
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Breakdown

No’s & Tints

When making adjustments color for print, digital, or uniforms use these tint

references.

60 | 80 20 40|60 80
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Typeface

Aachen Bold

Helvetica Neue

NCRR MISSOURI TIGERS BOLD
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Rawlings Official Logos
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As a Rawlings Tigers affiliate we represent the Rawlings brand. This means
the primary and secondary Tiger logos can only be placed on Rawlings
branded gear, items, and any other hard goods made by Rawlings.

When marketing your program you cannot showcase a player who is using
any gloves, bats, batting gloves, catchers gear, or any other hard good items by
one of their competitors.

The core of Rawlings' visual identity is its iconic red logo, which features
the Rawlings name in a stylized script font.

Key elements of the logo include:
The distinctive red color

Stylized script lettering for "Rawlings"

Often accompanied by the registered trademark symbol (®)
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Brand Identification

ek

,’—/’ﬁ;

Approved Logo Variations




Official Rawlings Logo That Can’t Be Used

Rawlings has brand identification for goods and items that are built
specifically around their logo designs. The logo below cannot be
used by any Rawlings Tigers team, coach, player, or fan.

Representing the Rawlings Brand

As a Rawlings branded team the Tigers must wear Rawlings
uniforms and onfield wear. When marketing your team(s) players
and coaches must be using Rawlings Goods. Examples of
approved photos to use for marketing:

@ Rawlings Gear
Shown Only

@ Rawlings Uniforms
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Uniforms

Rawlings and Easton branded materials are to be worn for uniforms
and on field wear while representing the Rawlings Tigers. Rawlings
uniforms are designated by the official Rawlings logo.

Logos to Identify Official Uniforms

> (Ranlrs

Examples
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1. We Build Relationships

It takes one interaction to make a difference. A fundamental prin-
ciple of being fully present in every conversation, text message,
and email will help foster a culture where people can build skills
and grow into the best versions of themselves. We strive to grow
relationships within our team and the organization. These are the
experiences and friendships that can last forever.

2. We Compete at Everything

We crave the next opportunity to prove our abilities. The best
lessons are learned through battle. The ability to see an objective,
understand the problem, and solving it is a skill we foster. We
welcome competition. We always compete: in games, in life, at
school, at work. Strive to be the best version of ourselves.

3. We Create the Standard

The opportunity to grow the game is a singular focus. By forging
our own path, we are creating our own bar and raising it every
day. We look to set the highest standard for club sports.

4. We Embrace Opportunities

Being observant with our eyes, ears, and minds to new ideas is a
challenge we embrace. We have the ability to take action on
opportunities when they present themselves. We’re always seek-
ing to learn.

5. We Keep Our Eyes Level

Emotions are the fabric of who we are as people, but we under-
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stand there is a bigger picture. We don’t let our emotions get in
the way of accomplishing our mission. We keep a steady mind-
set with our objective in mind: educate, train, and grow the
game.

6. We Have Humble Confidence

We stay humble in our success and confident during adversity.
We maintain a strong pride in our abilities but understand we
don’t have all the answers. There is an opportunity to learn
from people and experiences. We always seek to be finding the
right tools, methods, and ideas to make us better people. It’s a
long journey; stay proud.

7. We Play It Forward

We have a responsibility to respect and advance the game by
giving back to others through teaching, mentoring, and lead-
ing. We look to build the community and be a steward of the
game to help it grow.

8. We Sweep the Dugout

Leadership starts with action; it is the ability to take initiative.
Taking on the hard work with no reward is the essence of
sweeping the dugout after a game. It’s being selfless and
taking pride in your game, space, and teammates.

9. We Win the Next Pitch

We draw from our past experiences to strengthen the next one.
Regardless of the result, there are lessons to be learned. We
take these new lessons to the next opportunity. We look
forward to the next challenge.
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Our Central Hub

The Rawlings Tigers website is our centeral hub for coaches, parents,

and players with a front facing website that showcases rosters, tryouts,

player profiles, and schedules. The back facing website is a place

where you can manage this information.

Club general information
Rosters

Schedules

Player Profiles

Tryout information

Coach & team applications
Registration

Roster management
Player profile management
Educational content
Graphic creator

Email messaging system
Team store

Registration system

AN
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VIP & Your Login

This will be your homebase for managing your team.

When you first login you will complete:

Background Check
Concussion Training
Application
Agreement

Team Deposit

What you can do inside the VIP after you complete the task
above:

www.rawlingstigers.com

Create graphics inside the graphic creator

Manage your player profiles, schedules, and hotels for the
front end of the website

Email messaging system to your players and families

Add files to your team center for your players to access
Full access to the educational content
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Contact Us Page

The best place for a quick response and not knowing who to direct your
inquiry is our Contact Us page at rawlingstigers.com/contact-us.php

Using the Email and Message Service

Inside the VIP you can message anyone inside the staff directly from your
VIP account. When you send a message from this system it will notify the staff
member through email and inside the VIP system.
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NATIONAL DIRECTORS
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